


Dr. Thitiporn Sathavornmanee, Executive Director, Luxellence Center

Global Foresight Outlook in Luxury 2020



GLOBAL 
ECONOMY

CONSUMER
SHIFTS

LUXURY

COPYRIGHT @ 2020 Dr. Thitiporn Sathavornmanee

Global Foresight Outlook in Luxury 2020

01: Normal Growth
02: Beyond China

03. Next-Gen Social Media and 
Brand Communities
04. Sustainability First
05. Catch me in second
06. Private Personalization

07. Existential Luxury
08. Cool-laborations
09. Consolidation
10. Phygital Pop-ups
11. Unboxing the New Storefront



GLOBAL 
ECONOMY

01: Normal Growth

COPYRIGHT @ 2020 Dr. Thitiporn Sathavornmanee



01. “Normal” Growth Forecast for the Luxury Industry
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Chinese consumers remain the backbone 

of the global luxury industry
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China Luxury Market Booms on Better Pricing
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02. Look “Beyond China”
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Where are Luxury Brands Headed to Next?

Source: Beyond the “Crazy Rich”: The Mass Affluent of Southeast Asia, BCG Focus, November 2018.
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Vietnam: Luxury’s Next Goldmine?
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the growing upper wealth classes of ASEAN

Source: BCG Analysis COPYRIGHT @ 2020 Dr. Thitiporn Sathavornmanee



Source: BCG Analysis COPYRIGHT @ 2020 Dr. Thitiporn Sathavornmanee



GLOBAL 
ECONOMY

03: Next Gen Social Media and 

Brand Communities

CONSUMER
SHIFTS

COPYRIGHT @ 2020 Dr. Thitiporn Sathavornmanee



.

03: Next Gen Social Media and Brand Communities

COPYRIGHT @ 2020 Dr. Thitiporn Sathavornmanee



Purchase buttons within post

SOCIAL STORES AS DIRECT SALES CHANNEL
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BRANDS EXAMPLES

Shoppable Posts
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Year Launched: 2017 
(Founded in 2016)

Number of Users: 500 million+ monthly 
active users

Douyin (named Tik Tok overseas, where the 
platform has also expanded rapidly)

Douyin is a Chinese mini-music-video social 
network combine funny and interesting 
short clips, an immersive full-screen 
interface and powerful AI for its sticky magic.

D O U Y I N  ( T I K  T O K )
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Jimmy Fallon, the Tonight Show, #tumbleweed Challenge

03: Next Gen Social Media and Brand Communities



IS DOUYIN A PLACE FOR LUXURY BRANDS?

03: Next Gen Social Media and Brand Communities
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CASE STUDY: DIOR OFFICAL ACCOUNT ON DOUYIN

Christian Dior has official presence on Douyin with a posting schedule in sync with the brand’s movements in China. 
Since its launch last August, the French luxury powerhouse has attracted approximately 282,700 followers.
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CASE STUDY: DIOR OFFICAL ACCOUNT ON DOUYIN

WHO IS ANGELABABY?

• A famous Chinese model and actress who 
became a household name in 2014 as a hostess 
of a reality TV game show called Hurry Up, 
Brother. 

• She attracted more than 100 million followers on
Weibo who adore her fashion attitude and
lifestyle. One of the most popular topics is that
her wedding which cost $31 million became the
most luxurious wedding in 2015.

ANGELABABY x DIOR

• At the end of April, 2017, she was appointed as 
Dior’s first-ever Chinese brand ambassador.

• Dior’s best-performing video on Douyin, featuring 
Chinese actresses including Angelababy, Wang 
Ziwen and Wang Luodan posing with Saddle Bags, 
was liked 183,500 times and commented on by 
4,100 users.
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Brand-tertainment is the new luxury game
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Louis Vuitton made a Video Game
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How Gucci is Using Augmented Reality 

and Gaming to Stay Ahead of the Curve
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04. Sustainability First
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Positive Luxury – A Butterfly Mark to Engage Brands in Sustainability
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05. Catch Me in Seconds

Fendi with Toplife China
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06. Private Personalization

Can personalization and privacy coexist?
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06. Private Personalization

The Growing Popularity of Digital and Personalization

Source: Accenture
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07. Existential Luxury

Brands who can
from a mature audience to a 
20
become obsolete.
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07. Existential Luxury
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Brand equity and storytelling is no joke in the China market, and ten years from now, it will be 
standard for successful luxury brands. Photo: Louis Vuitton. 
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08. Cool-Laborations Become Mainstream

Collaborations are a now-common tactic for 
brands looking to generate hype and access new 
customers.

The best collaborations of 2019 merged high 
fashion with streetwear and sportswear.

Others succeeded by bringing unexpected labels 
together, including Reformation x New Balance 
and Virgil Abloh x Ikea.
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08. Cool-Laborations Become Mainstream

Rick Owens x Birkenstock, 
Spring/Summer 2019
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09. Consolidation to diversify and broaden appeal
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10. Phygital pop-ups rising: 

Digital personalisation meets new retail formats

SK-II’s Future X Smart Store is designed to create a pressure-free shopping experience 
for time-pressed travellers
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The problem with ecommerce packaging 



COPYRIGHT @ 2020 Dr. Thitiporn Sathavornmanee

11: Unboxing is the New Storefront



COPYRIGHT @ 2020 Dr. Thitiporn Sathavornmanee

11: Unboxing is the New Storefront



COPYRIGHT @ 2020 Dr. Thitiporn Sathavornmanee

11: Unboxing is the New Storefront



GLOBAL 
ECONOMY

CONSUMER
SHIFTS

LUXURY

COPYRIGHT @ 2020 Dr. Thitiporn Sathavornmanee

Global Foresight Outlook in Luxury 2020

01: Normal Growth
02: Beyond China

03. Next-Gen Social Media and 
Brand Communities
04. Sustainability First
05. Catch me in second
06. Private Personalization

07. Existential Luxury
08. Cool-laborations
09. Consolidation
10. Phygital Pop-ups
11. Unboxing the New Storefront




